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Media and the contact hypothesis.  
An experimental study on the impact of parasocial contact 
Lisa T. Junger, Erich H. Witte 
University of Hamburg 
 
Abstract 
Does parasocial contact impact on inter-group bias? Widening the scope of Contact 
Theory, this study aims at experimentally examine the impact of parasocial out-group 
presentation on decisions in a two-person prisoner’s dilemma game and social 
cognitive constructions of the social event. Within a minimal group experiment, 80 
university students were randomly assigned to anonymous or video-wise 
personalization conditions. Participants rather took personal advantage of expected 
contributions to a commonly shared dilemma situation in anonymous settings than if 
a member of the out-group was personalized (p < .05). As perceptions of group 
boundaries, out-group homogeneity, and similarity did not systematically differ 
across the conditions, implications are discussed. 
 
Keywords: Inter-group discrimination, solidarity, contact hypothesis, social cognition, 
media 
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Zusammenfassung 
Hat parasozialer Kontakt Einfluss auf intergruppale Diskriminierung? Im Sinne einer 
Erweiterung der Kontakthypothese liefert die vorliegende Studie eine experimentelle 
Prüfung des Einflusses von parasozialer Out-Group Präsentation sowohl auf 
Verteilungsentscheidungen im Prisoner’s Dilemma Game als auch auf sozial 
kognitive Konstrukionen des sozialen Ereignisses. In einem minimalen Gruppen 
Experiment wurden 80 UniversitätsstudentInnen zufällig einer von zwei 
Experimentalbedingungen (anonyme Bedingung vs. Video – personalisierte 
Bedingung) zugewiesen. TeilnehmerInnen in der anonymen Bedingung haben eher 
einen Vorteil auf Kosten des Mitspielers / der Mitspielerin aus erwarteten Zuteilungen 
geschlagen, als wenn ein Mitglied der Fremdgruppe per Video personalisiert wurde 
(p < .05). Wahrnehmungen der Gruppengrenzen, Outgroup Homogenität und 
Ähnlichkeit variierten nicht systematisch zwischen den experimentellen 
Bedingungen. Implikationen werden diskutiert. 
 
Schlüsselwörter: intergruppale Diskriminierung, Solidarität, Kontakthypothese, 
Soziale Kognition, Medien 
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Media and the contact hypothesis. An experimental study 
on the impact of parasocial contact. 
For the past half century the revised contact hypothesis (Allport, 1954) has 
been one of social-science’s most prominent contributions to the quest of reducing 
inter-group discrimination. Contact has repeatedly been pointed out to reduce inter-
group bias and increase the willingness of contribution to others (for a review, see 
Oskamp, 2000; for a recent meta-analysis, see Pettigrew & Troop, 2006). 
Unfortunately, highly sophisticated preconditions to the processes that mediate 
contact and inter-group discrimination questioned the concept’s practicability and 
potential within societal realities. Formulating more and more constricting factors 
provoked that the contact hypothesis’ relevance has been seriously threatened, as 
“with added factors, it becomes increasingly unlikely that any situation can meet the 
specified conditions” (Pettigrew & Troop, 2000, p. 94). Contact between societal 
groups might often not take place because of segregation (Pettigrew, 1971), high 
costs (Trew, 1986) or inter-group anxiety (Stephan & Cookie, 2001). Is Contact 
Theory then condemned to artificially constructed realities of the psychological 
laboratory with no utilitarian value to practical societal reality? 
In the face of this notion, more recent research addressed parasocial 
alternatives to face-to-face encounters. Especially computer-mediated 
communication has been shown to provide opportunities for contact to reduce 
prejudice and discrimination and might even offer better grounds for the 
acquaintance of some preconditions discussed (Amichai-Hamburger & McKenna, 
2006; Lea, Spears, & de Groot, 2001). Most of the research regarding alternatives to 
face-to-face contact addresses interactive media such as the Internet.  
   
 At least in the Western World, however, the most common communicative 
medium is television. In video or television, recipients are anonymous to actors in 
media, while the actors themselves are personalized to the consumer. Even though 
communication in television is asymmetrical, we argue that it appeals as contact and 
could thus broaden the frame of Contact Theory. Being an audiovisual medium, 
television appeals to two perceptive channels at the same time and can, from this 
perspective, be seen as engendering relatively holistic impressions. It grabs our 
attention quickly and has good chances to capture it across longer time-spans 
(Schramm & Hasebrink, 2004). Because of its live-quality, television had been 
considered a “window to the world” (Kubey & Csikszentmihalyi, 1990) and even a 
“parasocial partner” (Fabian, 1993).  
 
Theory 
Contact Theory suggests that contact between persons from different social 
groups causes a modification of inter-group prejudice and discrimination and 
potentially generalizes from the initial contact across the social category or group as 
a whole. The direction and power of this modification of attitudes and behavior 
towards the respective out-group is theorized to depend on the contact’s 
preconditions. Given certain prerequisites, Contact is mainly theorized to reduce 
inter-group bias because it transforms the members’ social-cognitive representations 
and it’s effects will be more likely to generalize across the respective out-group if 
group-membership is salient during the contact situation. All social cognitive 
approaches to inter-group bias hereby strengthen the importance of category 
salience, decategorization and personalization (Miller, 2002). Decreased category 
salience (or group salience, respectively) is theorized to reduce inter-group bias by 
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shifting the perception of the encounter from an inter-group towards an inter-
personal event (Turner, Hogg, Oakes, Reicher, & Wetherell, 1987). In personalized 
contact, self-disclosure leads individuals to inter-personal comparisons that cross 
category-boundaries. As a consequence, personalized interaction just like 
decategorization increases the perception of intra-group variability by emphasizing 
the out-group’s individuating features (Fiske & Neuberg, 1990). As recent research 
on the discontinuity of a social situation’s inter-group and inter-personal perception 
suggests “that the overall discontinuity effect is a joint function of acting as a group 
and interacting with a group“ (Wildschut, Insko, & Pinter, 2007, p.398), personalizing 
the out-group might shift the situation’s perception from an inter-group to an inter-
individual interaction (Schopler & Insko, 1992; Wildschut, Insko, & Pinter, 2007). 
Interacting with a bunch of individuals as opposed to interacting with an anonymous 
group might thus reduce competitive behavior in inter-group settings (Wildschut, 
Insko, & Pinter, 2007). 
Applied to computer-mediated communication, the relative anonymity of this medium 
has been theorized as an environment in which individuating information between 
group members is rather scarce. Deriving from social identity approaches to 
discrimination, the Social Identity Model of De-individuation Effects (referred to as 
SIDE, Postmes, Spears, & Lea, 2002; Reicher, Spears, & Postmes, 1995) proposes 
that in contexts lacking individuating information, people are much more sensitive to 
group membership cues (in- versus out-group) than when personalizing information 
is abundant. Personalization would shift the system level of a social events’ 
perception on a continuum from inter-group to inter-personal interactions. 
Accordingly, the salience of group membership is likely to decrease in contact as 
compared to anonymous settings, which has consequences for how people perceive 
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out-group members, in-group members, and themselves. This perceptional 
translation is hypothesized to increase the probability for people defining themselves 
and others as idiosyncratic individuals first and only as group-members second 
(Tajfel & Turner, 1979). 
Subsequently, a social situation’s degree of anonymity will significantly impact on the 
differentiation between groups on three dimensions, namely behavioural bias, 
cognitive stereotyping and attitudes (Postmes, Spears, & Lea, 1998; Spears & Lea, 
1994). Although several studies provided support for the propositions of the SIDE 
Model concerning consequences of the acting persons’ anonymity within a social 
setting  
(Postmes, Spears, & Lea, 1999; Postmes, Spears, & Lea, 2002; Reicher, Spears, & 
Postmes, 1995), as far as we know, anonymity of the out-group or the counterpart 
has rarely been addressed (for a notable exception see Rains & Scott, 2007). 
In the present study, we therefore sought to study the potential of one-way 
media facilitated contact (or parasocial contact, respectively) as opposed to 
anonymity in the process of inter-group discrimination.  
 Reviewing the suggestions of Contact Theory and research on television as a 
parasocial contact situation, we argue that television-wise presentation of societal 
actors, while guaranteeing group salience, can significantly impact on inter-group 
discrimination. Our experiment thus personalized the out-group member on video 
screen while group memberships were emphasized at the same time. To foster the 
salience of the inter-group situation, the videotaped out-group member verbalized his 
own experiences taking part in the study. He declared himself as member of one of 
two minimal groups and spoke about his impressions of the other group’s members. 
To explore whether the evaluative content or the mere existence of parasocial 
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contact impacted on behavioral choices, we differentiated an appreciative setting 
and a disregarding setting. Deriving from Contact Theory, changes in inter-group 
behavior ought to be accompanied by social-cognitive transformations. As a result of 
inter-group contact, perceptions of inter-group differences are thus hypothesized to 
decrease (perceptions of similarity increase, respectively), whereas perceived 
variability within the out-group is theorized to increase and perceived category 
boundaries are weakened in comparison to no media presentation.  
 Based on these theoretical assumptions, hypotheses on inter-group behavior 
and cognitive constructions of the social situation were as follows: 
H 1: Participants enrolled into a prisoner’s dilemma game evince more solidarity 
with a game-partner if they receive parasocial contact with a hazardous 
member of the respective out-group as compared to entirely anonymous out-
groups. 
H 1b:  Contact effects increase solidarity more for participants playing with the 
personalized group than for those playing with in-group members. 
H 2:  Participants perceive weaker category boundaries if they receive parasocial 
contact with a hazardous member of the respective out-group as compared to 
entirely anonymous out-groups.  
H 3:  Participants perceive greater variability within the out-group if an arbitrary out-
group member is personalized via parasocial contact than in entirely 
anonymous settings. 
H 4:  Participants enrolled into a prisoner’s dilemma game perceive more inter-
group similarity if they receive parasocial contact with an hazardous member 
of the respective out-group as compared to entirely anonymous out-groups. 
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Method 
Design 
The experiment’s contact manipulation strengthened group salience during 
the contact by verbalizations of the out-group member’s stereotypes towards the 
participant’s in-group. To differentiate mere contact from the contact’s content, we 
compared two contact settings that differed in respect of the declared evaluation of 
the participant’s group and one anonymous setting. An experiment was conducted, 
using a parasocial contact (appreciative personalization vs. disregarding 
personalization vs. anonymous (no parasocial contact)) x group (in-group vs. out-
group) design, both tested as between-subjects factors. Participants were randomly 
assigned to the experimental conditions. All participants played a one shot Prisoner’s 
dilemma game with either an in-group or an out-group member (group-factor) and 
were asked to state their self-concept, the concept they held of their game-partner 
and their evaluations of the groups involved on a competence and a warmth scale 
(Fiske, Cuddy, Glick, & Xu, 2002). The experiment was realized via globalpark 
online-research tool with an average duration of 18,85 minutes (SD= 9,06 minutes). 
The online sessions of the experiment were limited to a certain timeframe every day 
in order to guarantee plausibility of the group-settings during the experiment. 
A preliminary analysis confirmed the overall intelligibility and technical 
feasibility (qualitative n=5) of the study. A second preliminary analysis supported the 
two video settings’ distinctiveness (n= 20)1. As no differential effects were found for 
disregarding and appreciative parasocial contact conditions2, the results section will 
                                                 
1 n= 8 in the appreciative and n=12 in the devaluating video-setting. 
2 One way ANOVA (MDappreciative, disregarding= ,120, SE= ,148; p= 1.000) Bonferroni adjusted. 
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address the two differential parasocial contact cells as one parasocial contact 
condition only. 
Participants 
Participants were recruited from the undergraduate program for psychology 
and from a pool of students that engage in psychology as a minor within their 
educational program. For their participation, participants were compensated with 
course credits. 
The return rate for the online survey was 80 out of 129 clicks (approximately 62%) 
within a time frame of 39 days. We excluded two participants from the analyses3. 
One due to doubts in watching the video-manipulation deriving from the manipulation 
checks, the other one as a consequence of uncertainties in understanding the rules 
of the prisoner’s dilemma game as answers declared technically impossible solutions 
to the game4.  
54 participants of the sample described themselves as female, 22 as male and 2 as 
others. The mean age was 26.56 years ranging from 19 to 54 years. Social 
demographics were equivalent across all experimental conditions. 
Procedures 
Participants were said to take part in a study dedicated to explore patterns of 
perceptions. The Prisoner’s dilemma was introduced as add-on game deciding on 
the credits they would receive for their participation. After completing the study, the 
proper sense of the experiment was clarified to all participants via electronic mail 
after closing the study. 
                                                 
3 Participants 723 & 765 in the initial data-set. 
4 Expected allocation from the partner was 25 credits while the partners capital was 2 credits only 
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The experiment included three main elements: (1) social categorization, 
realized as classical dot-estimation task (Billig & Tajfel, 1973) categorizing the 
participants as either over- or under-estimators (2) behavioral solidarity 
(discrimination, respectively) was operationalized as cooperation/ defection 
decisions within a Prisoner’s dilemma game (see Yamagishi, Jin, & Kiyonari, 1999) 
and (3) measurements of concepts of the different actors and groups involved into 
the experiment (operationalized as stereotypes and self/other-concepts on 
competence and warmth scales (Fiske, Cuddy, Glick, & Xu, 2002). 
Entering the website, participants were welcomed and told that it was quickly 
proved if the number of participants logged into the system was sufficient to run the 
experiment. 
Social categorization. Participants were then asked to estimate dots on four screens. 
Based on their estimations, they were reported their group-membership as one of 
two groups: under-estimators or over-estimators. For reasons of research 
minimalism, all participants received the same feedback (of belongingness to the 
group of over-estimators) but were left with the idea of two distinct groups involved 
into the experiment. As no participant conspicuously underscored the number of dots 
in the task, we assume the categorization to be credible. To assess the 
categorization’s effectiveness, we collected data on perceived categorization 
meaningfulness and identification with the respective social category. In terms of 
Gaertner and Insko (2000) the former was operationalized by five items (e.g. How 
meaningful is it to you to be a member of your group?) measured on a five- point 
scale ranging from not at all (1) to entirely (5). Following suggestions of Yamagishi 
and Kiyonari (2000), the latter was operationalized as differences in the sense of 
belonging to the two groups. Four items measured belongingness, commonality, 
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closeness and liking on a 7-point scale ranging from not at all (1) to absolutely (7) 
(e.g. how strongly did you feel belongingness to the group of under- / over-
estimators). Sufficient reliabilities were found for both scales (Cronbach’s αcategory 
meaningfulness= .82; Cronbach’s αidentification in-group= .84; Cronbach’s αidentification out-group= 
.87). All items were translated into German by the authors. 
Contact manipulation. After receiving feedback of the social categorization’s result, 
participants were assigned to one out of three experimental contact conditions. Two 
videos presented a former attendee of the research project talking about his 
experiences with the experiment. The first clip showed an out-group-member 
verbalizing positive appreciation of the participant’s in-group by holding a positive 
stereotype of this group while at the same time stressing the differences between the 
groups (‘appreciative parasocial contact’); the second clip showed the same out-
group member verbalizing negative sentiments towards the participant’s in-group by 
holding a negative stereotype of this group (‘devaluating parasocial contact’). Here, 
too, the actor stressed the differences between the groups. The third experimental 
condition received no video contact (‘anonymous’). Both video messages were 
congruently structured in terms of content but contrasting in terms of valuation (e.g. 
easy vs. light-headed). In order to assure that participants actually followed the 
manipulation’s content, the video clips were accompanied by an elaboration-question 
and the check of a letter that was briefly faded into the video.  
Prisoner’s dilemma game. Introducing them to the prisoner’s dilemma game, all 
participants were told that they would engage in a game that decided on the amount 
of credits they would receive after their participation in the experiment. Analogous to 
preceding experimental constructions (Yamagishi, Jin, & Kiyonari, 1999), they were 
provided with two credits as seed capital, while each participant would have to 
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decide how much of the two credits they would like to transfer to a randomly 
assigned partner who was online at the same time and held the same task. 
Participants were told that the experimenter doubled every transacted tenth of a 
credit while the credits retained simply maintained on the players account. This 
situation was symmetrical: the participant also received twice the credits provided by 
the partner. After the introduction to the game, the group identities of the partners 
were revealed to each other (under-estimator or over-estimator). The participants 
were asked for their allocation decision and asked to declare the amount of credits 
they expected to be transacted to them by the other player.  
Discrimination in the prisoners’ dilemma game was constructed as defection 
while expecting the partner to cooperate. In this regard, controlling for expectation5 
operationalized solidarity as opposed to discrimination. We argue that given high 
expectations towards the game-partner, differences of allocations would display the 
strength of solidarity towards the respective partner.  
Stereotyping. Following Fiske et al. (2002), stereotypes towards the different actors 
involved in the experiment were operationalized on two dimensions: warmth (e.g. 
well-intentioned) and competence (e.g. capable) (Fiske, Cuddy, Glick, & Xu, 2002). 
All items were translated into German and slightly modified to fit the formulations into 
the experimental process (e.g. When thinking of your game-partner, how appropriate 
are the following descriptions?).  
Stereotypes served for computing perceived strength of group boundaries, 
inter-group similarity and out-group homogeneity. Due to the rigid processes 
associated with stereotyping and categorization (Hamilton, 1981), we applied the q-
technique to compute all perceived distances. All perception-parameters were based 
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on distance-measures between the single participants’ evaluation-profiles rather than 
differences in scale-means. For every participant, euclidic distances between 
evaluations of the various actors and groups involved into the experiment were 
profiled across the competence and warmth scales. Accordingly, analyses based on 
mean differences across the participants rather than differences of means that tend 
to neglect individual differences (Heidenreich, 1995).  
Inter-group similarity perceptions computed distances between the 
participants’ profiles on the stereotype towards the in-group and the stereotype 
towards the out-group. 
Homogeneity-perceptions were calculated from distances between the 
profiles of a participant’s self-concept and the stereotype held towards the in-group 
(in-group homogeneity) or from distances between the profiles of the concept a 
participant held of the out-group game-partner and the stereotype held towards the 
out-group (out-group homogeneity).  
Starting the experiment we collected data on the participant’s self-concept 
(Cronbach’s =.73)6 framed by questions of social demographics. Data on 
stereotypes held towards the out-group (Cronbach’s α= .76)7, the in-group 
(Cronbach’s α= .87)8 and the other player (Cronbach’s α= .88)9 were collected after 
the prisoner’s dilemma game.  
 
 
                                                                                                                                                        
5 Mediansplit. 
6 Competence: Cronbach’s α= .73; warmth: Cronbach’s α= .63. 
7 Competence: Cronbach’s α= .84; warmth: Cronbach’s α= .73. 
8 Competence: Cronbach’s α= .87; warmth: Cronbach’s α= .86. 
9 Competence: Cronbach’s α= .80; warmth: Cronbach’s α= .87. 
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Results 
 In line with the hypotheses, higher levels of solidarity towards the game 
partner were found under conditions of parasocial contact as compared to entirely 
anonymous conditions. A One way ANOVA revealed a significant main effect for 
contact condition on distribution (Mappreciative= 1.292, SDappreciative= .484; Mdisregarding= 
1.411, SDdisregarding= .414; (Manonymous= .995, SDanonymous= .490; F(2,57=3.903, p= 
.026, η10= 0.137). Contrary to theoretical expectations, however, behavioral 
differences did not go along with differences in social cognitive constructions of the 
social event. 
 Results are presented in four parts. The behavioral results for participants 
expecting allocations above the sample’s median are reported in the first section, the 
second section addresses their perceived category differentiation as well as out-
group homogeneity, the third section presents similarity perceptions for this group 
and results on category salience will be reported last. As solidarity was 
operationalized by the extend of distributions to the prisoner’s dilemma game while 
holding high expectations of distributions from the game partner, the following results 
were statistically controlled for expectations above median. 
(1) Behavioral results  
Generally, expectations towards game-partners of the two groups were not 
significantly different for parasocial contact and anonymous conditions (for statistical 
results, see table 1). Allocation, however, differed significantly between the two 
experimental conditions.  
                                                 
10 Logarithmic transformations supported homogeneity of variance assumptions for allocations within 
factor-steps. Group-factor: quadratic logarithm (p = .164), contact-factor by cubic logarithm (p= .515) 
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Participants performed more solidarity in the one-shot prisoners’ dilemma 
game in the parasocial contact as compared to the anonymous setting. Independent 
samples t-test with contact-condition as factor was computed for credit-allocations to 
the game-partner. Confirming hypotheses 1, participants in the parasocial contact 
condition allocated significantly more credits to their game partners than participants 
in the anonymous condition (t(58)= -2.682, p= .01, d= .733). 
This was only true for those who played with an out-group member and not for 
participants that played with an in-group member. Statistically controlling for the 
game-partner’s group-membership, participants playing with an out-group member 
performed higher solidarity in the parasocial contact than in the anonymous 
condition. The t-test yielded the significant effect for contact on allocation (t(24)= -
2.195, p= .038, d=.836).   
For participants playing with an in-group member, the contact condition did 
not as clearly impact on allocations. Within this experimental setting only a trend to 
higher allocation in the parasocial contact than in the anonymous condition was 
found (t(32)= -2.019 p= .053, d=.664). In regard of statistical significance, the 
probability of contact condition impacting on allocations for those playing with an in-
group member did not reach significance on the 5% alpha-level. Hence, results 
suggest that contact does increase solidarity more towards the group with which 
parasocial contact had occurred before than towards the in-group. However, as 
Cohen’s d still indicated a medium effect, results are rather ambiguous in regard of 
the effect’s group boundedness.  
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Table 1  
Allocations and expectations as a function of contact condition 
   Allocations a,b Expectations b
Game-partner  
    
Contact condition
Mean (SD) df P Cohen’s d Sample
Size 
Mean (SD) df p Cohen’s d Sample
Size 
Parasocial 
Contact 
1.341 (.454) 41 1.057 (.403) 51 
Both 
Anonymous  .995 (.490) 
58      
      
 
   
 
   
.01 .733
19  .948 (.470) 
76 .312 .249
27 
Parasocial 
Contact 
1.447 (.432) 17  .992 (.358) 24 
Out-group only
Anonymous  .967 (.687) 
24 .038 .836
9  .971 (.522) 
34 .902 .047
12 
Parasocial 
Contact 
1.266 (.464) 24  .913 (.445) 27 
In-group only 
Anonymous 1.020 (.244)
32 .053 .664
10 1.133 (.414)
40 .116 -.512
15 
 
Note. a) controlled for expectations above sample median; b) answerscale metric 0-2 course credits
   
Based on these findings, we examined this in more detail as interaction effect for 
contact-condition*group-membership on distribution. A two-way ANOVA10 with 
game-partner’s group-membership and contact condition as fixed factors was 
computed. Even though we found a significant main effect of contact on allocations 
(Mparasocial contact= 1.357, SD= .454; Manonymous= .993 SD= .490, F(1,56)= 7.754, p= 
.007, η2= ,122), the main effect for the game partners group-membership was clearly 
insignificant (Min-group= 1.194 SD= .424; Mout-group= 1.281 SD= .570, F(1,56)= .237, p= 
.628, η2= ,004) and the interaction of parasocial contact*group-membership did not 
reach significance (F(1,56)=.801, p= .375, η2= ,014).  
(2) Social cognitive results 
Category differentiation  
 As theorized in Contact Theory, we assumed contact effects on behavior to 
be accompanied by cognitive category differentiation. Anonymity was hypothesized 
to shift the perception of social events from inter-personal to inter-group contexts 
thus strengthening the salience of category boundaries. As a social cognitive 
consequence, perceptions of increased homogeneity within the out-group and 
heterogeneity between the groups were expected (see hypothesis 2).  
To define the strength of perceived category boundaries, we adopted the 
metacontrast-ratio (MCR, Oakes, Haslam, & Turner, 1994; Turner, Hogg, Oakes, 
Reicher, & Wetherell, 1987). The MCR corresponds to the quotient of subjectively 
perceived inter-group differences and subjectively perceived intra-group differences 
(Hogg, 2005; Lücken, 2002). 
Computing the MCR, we divided perceived distances between the profiles of 
the self-concept and the evaluation of the out-group by perceived in-group 
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homogeneity. Higher MCR values were expected in the anonymous condition than in 
the parasocial contact conditions. 
 
Figure 1: Meta-contrast ratio for warmth 
MCRwarmth = selfconcept ,outgroup−stereotype
warmth
d
selfconcept ,ingroup−stereotype
warmth
d  
Note. d= euclidic distance across warmth-scale 
 
Figure 2: Meta-contrast ratio for competence 
MCRcompetence = selfconcept ,outgroup−stereotype
competence
d
selfconcept ,ingroup−stereotype
competence
d  
Note. d= euclidic distance across competence-scale 
 
As parasocial contact ought to shift the perception of the social situation from an 
inter-group to an inter-personal event, participants in the anonymous condition 
should differentiate more between the groups (respectively higher MCR) than 
participants in the parasocial contact condition.  
However, our data suggest otherwise. Shifts in inter-group cognitions do not 
necessarily go along with category-based differences in solidarity behavior. MCRs 
did not differ between participants in the anonymous (Mcompetence= 1.358, SD= .547; 
Mwarmth= 1.161, SD= .553) and the parasocial contact (Mcompetence= 1.314, SD= 1.1; 
Mwarmth= 1.175, SD= .678) experimental setting. T-tests neither yielded significant 
differences of meta-contrast-perceptions between the conditions in regard of 
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competence (t(53)= .162; p= .872, d= .051) nor of warmth (t(52)= -.075; p= .941, d= -
.022). Even though we found differences in solidarity behavior, perceived group 
boundaries were the same for parasocial contact and anonymous groups. 
Further, participants in the parasocial contact condition were hypothesized to 
perceive the out-group as more heterogeneous than participants in the anonymous 
condition (see hypothesis 3). The concept participants held of the out-group game 
partner, should thus be closer to the stereotype held of the out-group (out-group 
homogeneity) in anonymous contexts as compared to parasocial contact conditions.  
Differential homogeneity perceptions, in contrast, did not accompany the 
behavioral differences. Homogeneity perceptions were t-tested for the experimental 
conditions. As means in the anonymous condition (Mcompetence = 1.668, SD= 1.170; 
Mwarmth= 1.878, SD= 1.426) and the parasocial contact conditions (Mcompetence= 1.917, 
SD= 1.187; Mwarmth= 1.983, SD= 1.278) did not significantly differ (competence: 
t(24)= -.511, p=.614, d= - .211; warmth: t(24)= -.192, p= .849, d= -. 077), the null 
hypothesis could not be rejected.  
Similarity perceptions  
 Finally, participants were hypothesized to perceive more similarity between 
the social categories in the parasocial contact than in the anonymous experimental 
setting (see hypothesis 4).  
This cognitive underpinning of the parasocial contact’s effects, too, did not 
manifest in our data set. T-tests for inter-group similarity perceptions between the 
two experimental conditions did neither reach significance on competence 
(Manonymous= 2.647, SD= 1.544; Mparasocial contact= 2.595, SD= 1.564; t(58)= .120 , p= 
.905, d= .033) nor on warmth (Manonymous= 1.974, SD= 1.026; Mparasocial contact=2.417, 
SD= 1.521; t(58)= -1.150, p= .255, d= -.341). 
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Category salience  
 Category meaningfulness and identification with the in- and the out-group 
signaled low category salience during the experiment. A paired sample t-test 
indicated that participants did not identify more with the in-group (M= 3.529, SD= 
1.277) than with the out-group (M= 3.567, SD= 1.186; t(59)= -.185, p= .854, d= - 
.030). Mean differences of identification with the two groups (in-group – out-group) 
did not differ for contact condition (Manonymous= -.316, SD= 1.658; Mparasocial contact= 
.092; SD= 1.534. t(58)= -.933, p= .355, d= - .255). Furthermore, the social 
categories’ meaningfulness was rated rather low on the 5-point scale (M= 1.973; 
SD= .733). Means did not significantly differ between parasocial contact (M= 1.956, 
SD= .798) and anonymous (M=2.011, SD= .587) conditions (t(58)= .265, p= .792, d= 
- .079). 
 
Discussion 
The main aim of the present study was to examine whether television (in the sense 
of parasocial contact) could serve as medium for contact allowing inter-group 
relations to ameliorate. Our experiment investigated the impact of parasocial contact 
on solidarity behavior and social cognitive representations of the inter-group relation. 
The results presented hold evidence that parasocial contact in fact raises solidarity 
behavior. Social cognitive processes that had been suggested to mediate the 
relation between contact and the reduction of inter-group discrimination, however, 
are not supported. 
Building on prior research on contact and inter-group relations, it was 
expected that parasocial contact with a random out-group member would shift the 
perception of the social event from an inter-group to an inter-personal situation and 
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thus reduce the competitiveness of inter-group situations. Presentation on television 
served as a potent alternative to face-to-face contact and parasocial contact might 
thus be a promising way to reduce inter-group conflict. Parasocial contact 
significantly impacted on contributions to a shared dilemma situation. Participants 
rather took personal advantage of the situation (discriminate) in entirely anonymous 
than in parasocial contact settings of interaction. They rather reciprocated high 
expectations towards the game partner (declare their solidarity), when the same out-
group was presented on video-screen before. Independent samples t-tests with 
contact-condition as factor were computed for credit-allocations to the game-partner. 
This impact of parasocial contact on inter-group competitiveness suggests a 
theoretical integration of Contact Theory and the Discontinuity Effect. On behalf of 
research on interacting with a group vs. interacting as a group, parasocial contact 
might be a promising line to further inter-group research.  
Even though, meaningfulness of the minimal social categories we 
implemented was rated low and the participants did not identify more with the in-
group than with the out-group, categorization seems to have impacted on the 
construction of the social setting. As the game-partner was any member of one of 
the two groups and not the person participants had seen on video-screen before, the 
contact effect in fact generalized from the initial contact partner across the out-group.  
Furthermore, the parasocial contact’s effect distinctively generalized across 
the group that had been screened before. Parasocial contact and anonymous 
contact conditions only encouraged different amounts of contributions to a shared 
dilemma, when participants faced a member of the respective group. Participants 
who faced an in-group member did not differentially allocate credits in the two 
conditions.  
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Broadening the scope of inter-group Contact Theory, we hold evidence for 
television (or parasocial contact, respectively) as an alternative medium to face-to-
face contact. Not only does actual inter-group interaction reduce inter-group conflict, 
but also the present studies findings imply the potential of parasocial interaction to 
enhance inter-group solidarity. The evaluative content of the parasocial contact itself, 
however, did not make a difference to reactions within the dilemma situation. 
Cooperation vs. defection decisions were the same, no matter if the out-group was 
screened as holding appreciative or devaluating evaluations of the in-group. As we 
did not systematically take Contact Theory’s preconditions into account, further 
research is needed to sort out whether the preconditions formulated by Contact 
Theory remain valid for parasocial contact. 
We further asked by which means parasocial contact impacted on behavior. 
Turning to the mediating processes that have generally been addressed in Contact 
Theory, our results suggest expanding social psychology’s field of vision. In this 
study, social cognitive constructions of the inter-group relation cannot be addressed 
to explain the differences found for behavior within anonymous and parasocial 
contact settings. Participants neither perceived stronger group-boundaries between 
the two groups, nor did they find the out-group more homogeneous in the 
anonymous condition, nor did the two conditions differ for similarity-perceptions 
between the groups. Even though, social categorization did not cognitively influence 
group differentiation processes, similarity, and homogeneity perceptions, we find the 
impact of parasocial contact on intergroup behavior bound by category-membership. 
To understand the processes that had mediated contact and behavior in the 
present experiment, we might have to address additional concepts to social 
cognition.  
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Our analysis clearly suggests the importance of the degree of anonymity on 
generalized solidarity behavior. People elicit more solidarity within personalized than 
anonymous social situations. Relating this effect to group-membership, however, has 
been ambiguous in our data. The two-way ANOVA did not underpin the differential 
impact of personalization on solidarity for group-membership of the allocation target. 
As contributions to the dilemma situation were collected as between-subjects factor, 
discrimination could not be referred to on an intra-personal level of analysis. In this 
respect, we did not address in-group favoritism and the strategy of maximizing inter-
group differences in allocations as suggested by prior research (Brown, 2000). 
Considering prior research on discrimination, intra-individual differences in the 
willingness to allocate credits to an out-group and an in-group game-partner could be 
hidden behind a larger inter-individual variance of risk-taking, equity orientation or 
other variables that had left uncontrolled between the participants in the present 
study. 
In accordance with the findings reported above, the results of this study might 
be understood in terms of the effect sizes. Due to the number of cases analyzed, 
only larger effects can have brought to bear (Cohen, 1988). As identification with the 
in-group was not higher than with the out-group and measures for category 
meaningfulness were rather low, group salience might not have been powerful 
enough to call on an inter-group level of interpretation.  
Addressing this ambiguity, thus, might allow another perspective to the 
results. Research on dehumanization emphasizes the abstractness of the other’s 
representation. Moderating the tendency to adjudge differences in humanness to the 
self and others, distance is linked to feeling unconnected to and objectify others 
(Opotow, 1990). Adjudging humanness more to the self than to others as well as 
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more to the in-group than to the out-group was eliminated when comparing the self 
to a distinct, personalized other rather than an undifferentiated, generalized 
counterpart (Haslam, 2006; Haslam & Bain, 2007). On the basis of our experimental 
data, we cannot entirely rule out a more general phenomenon of humanizing the 
counterpart to decide on solidarity behavior. This remains to be reconsidered on a 
wider basis of data. 
Although, generalization of the present studies findings are limited due to the 
experimental character (MGP) of this study, we hold evidence for parasocial contact 
(television and video) as potent alternatives to face-to-face contact. 
 
Conclusions 
Below the headline “Medien und Integration” (media and integration), 
Germany’s federal government just recently strengthened the media’s responsibility 
within the societal discourse on integration. As media crucially shape public images 
of various societal groups, it is stated in the national conception on integration, they 
are called on to make social and cultural diversity a subject of discussion on behalf 
of societal integration (Böhmer, 2007). It is claimed to display cultural diversity as an 
immigration country’s societal normality instead of over proportionally reporting of 
migrants in problem contexts. Nevertheless, a lack of research on this topic is 
identified.  
From our results, presenting societal groups on public screen must be 
considered in terms of parasocial contact and can thus have important impact on 
inter-group behavior. Medial contact with marginalized groups could set a base for 
ensuing positive face-to-face contact and raise willingness to demand or campaign 
for the societal recognition of others. Evaluating the effects of programs such as 
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proposed by the working-group’s report on media, it is important, too, to consider the 
present study’s results. Representing societal diversity possibly impacts on behavior 
without immediately changing cognitive representations. Shifts in stereotypes and 
prejudice towards various societal groups might not become immediately obvious 
and should thus not be a central criterion for the effectiveness of medial 
considerations. 
This does not only pertain to certain minorities but could bear a meaning for 
the interaction of various societal groups. Independent media that offer a stage to 
diverse societal actors, we argue, are an important third mainstay to the media 
landscape. 
However, we do not know, yet, which preconditions decide on the direction 
and strength of the parasocial contact’s effects. Medial presentation of societal 
actors must thus more wisely consider its potential impact on inter-group relations 
and consequences for systematic exclusion than claimed so far. In this regard, 
staging social challenges as societal problems rather than a question of individual 
volition is one central issue.  
 
 25
   
References 
Allport, G. W. (1954). The nature of prejudice. Cambridge: Reading, MA: Addison-Wesley. 
Amichai-Hamburger, Y., & McKenna, K. Y. (2006). The contact hypothesis reconsidered: 
interacting via the Internet. Journal of Computer-Mediated Communication, 11(3). 
Billig, M., & Tajfel, H. (1973). Social categorization and similarity in intergroup behavior. 
European Journal of Social Psychology, 3, 27-52  
Böhmer, M. (2007). Nationaler Integrationsplan. Arbeitsgruppe Medien - Vielfalt nutzen. 
Abschlussbericht. Retrieved July, 24th 2007. from http://www.migration-
online.de/data/ag_6_medien_endbericht.pdf. 
Brown, R. (2000). Social identity theory: past acievements, current problems and future 
challenges. European Journal of Social Psychology, 30, 745-788. 
Cohen, J. (1988). Statistical power analysis for the behavioral sciences (2 ed.). Hillsdale, NJ: 
Erlbaum. 
Fabian, T. (1993). Fernsehen und Einsamkeit im Alter. Eine empirische Untersuchung zu 
parasozialer Interaktion. Münster: Lit. 
Fiske, S., T., Cuddy, A. J. C., Glick, P., & Xu, J. (2002). A model of (often mixed) stereotype 
content: Competence and warmth respectively follow from perceived status and 
competition. Journal of Personality and Social Psychology, 82(6), 878-902. 
Fiske, S., T., & Neuberg, S. L. (1990). A continuum of impression formation, from category 
based to individuating processes: Influences of information and motivation on 
attention and interpretation. In M. P. Zanna (Ed.), Advances in experimental and 
social psychology (pp. 1-74). New York: Academic Press. 
Gaertner, L., & Insko, C. H. (2000). Intergroup discrimination in the minimal group paradigm: 
Categorization, reciprocation, or fear? Journal of Personality and Social Psychology, 
79 (1), 77-91. 
 26
   
Hamilton, D. L. (1981). Stereotyping in intergroup behaviour: some thoughts on the cognitive 
approach. In D. L. Hamilton (Ed.), Cognitive processes in stereotyping and intergroup 
behaviour. Hillsdale, NJ: Lawrence Erlbaum. 
Haslam, N. (2006). Dehumanization: An integrative review. Personality and Social 
Psychology Review, 10(3), 252-264. 
Haslam, N., & Bain, P. (2007). Humanizing the self: Moderators of the attribution of lesser 
humanness to others. Personality and Social Psychology Bulletin, 33(1), 57-68. 
Heidenreich, K. (1995). Entwicklung von Skalen. In E. Roth (Ed.), Sozialwissenschaftliche 
Methoden: Lehr- und Handbuch für Forschung und Praxis (pp. 407-439). München. 
Hogg, M. A. (2005). All animals are equal but some animals are more equal than others. 
Social identity and marginal membership. In K. D. Williams, J. P. Forgas & W. von 
Hippel (Eds.), The social outcast: Ostrarcism, social exclusion, rejection, and bullying 
(pp. 243-261). New York: Psychology Press. 
Kubey, R., & Csikszentmihalyi, M. (1990). Television and the quality of life: How viewing 
shapes everyday experience. Hillsdale, NJ: Lawrence Erlbaum. 
Lea, M., Spears, R., & de Groot, D. (2001). Knowing me, knowing you: Anonymity effects on 
social identity processes withing groups. Personality and Social Psychology Bulletin, 
27(5), 526-537. 
Lücken, M. (2002). Das kognitiv-affektive Kreuzfeuer im Minoritäts-Majoritäts-Kontext. 
University of Kiel, Kiel. 
Miller, N. (2002). Personalization and the promise of contact theory. Journal of Social 
Issues, 58(2), 387-410. 
Oakes, P. J., Haslam, A. S., & Turner, J. C. (1994). Stereotyping and social reality. Malden, 
MA: Blackwell. 
Opotow, S. (1990). Moral excusion and injustice: An introduction. Journal of Social Issues, 
46, 1-20. 
Oskamp, S. (2000). Reducing prejudice and discrimination. Mahwah, New Jersey: Lawrence 
Erlbaum Associates. 
 27
   
Pettigrew, T. F. (1971). Racially seperate or together? New York: Mc Graw-Hill. 
Pettigrew, T. F., & Troop, L. R. (2000). Does intergroup contact reduce prejudice? Recent 
meta-analytic findings. In S. Oskamp (Ed.), Reducing prejudice and discrimination 
(pp. 93-114). Mahwah, New Jersey: Lawrence Erlbaum Associates. 
Pettigrew, T. F., & Troop, L. R. (2006). A meta-analytic test of intergroup contact theory. 
Journal of Personality and Social Psychology, 90(5), 751-783. 
Postmes, T., Spears, R., & Lea, M. (1998). Breaching or Building Social Boundaries? SIDE- 
Effects of Computer-Mediated Communication. Communication Research, 25(6), 689 
- 715. 
Postmes, T., Spears, R., & Lea, M. (1999). Social identity, normative content and 
'deindividuation' in computer-mediated groups. In N. Ellemers, R. Spears & B. 
Doosje (Eds.), Social Identity (pp. 164-183). Malden, Massachusetts: Blackwell. 
Postmes, T., Spears, R., & Lea, M. (2002). Intergroup differentiation in computer-mediated 
communication: Effects of depersonalization. Group Dynamics: Theory, Research 
and Practice, 6(1), 3-16. 
Rains, S., & Scott, C. R. (2007). To identify or not to identify: A theoretical model of receiver 
responses to anonymous communication. Communication Theory, 17, 61-91. 
Reicher, S. D., Spears, R., & Postmes, T. (1995). A social identity model of deindividuation 
phenomena. European Review of Social Psychology, 6(1), 161-198. 
Schopler, J., & Insko, C. A. (1992). The discontinuity effect in interpersonal and intergroup 
relations: generality and mediation. European Review of Social Psychology, 3, 121-
151. 
Schramm, H., & Hasebrink, U. (2004). Fernsehnutzung und Fernsehwirkung. In R. Mangold, 
P. Vorderer & B. Gary (Eds.), Lehrbuch der Medienpsychologie. Göttingen: Hogrefe. 
Spears, R., & Lea, M. (1994). Panacea or panopticon? The hidden power in computer-
mediated communication. Communication Research, 21, 427-459. 
Stephan, W. G., & Cookie, W. (2001). Improving Intergroup Relations. Newbury, CA: Sage. 
 28
   
Tajfel, H., & Turner, J. C. (1979). An integrative theory of intergroup conflict. In W. G. Austin 
& S. Worchel (Eds.), The social psychology of intergroup relations (pp. 33-48). 
Monterey: CA: Brooks/ Cole. 
Trew, K. (1986). Catholic-Protestant contact in Northern Ireland. In M. Hewstone & R. J. 
Brown (Eds.), Contact and conflict in Intergroup Encoounters (pp. 93-106). Oxford: 
Blackwell. 
Turner, J. C., Hogg, M. A., Oakes, P. J., Reicher, S. D., & Wetherell, M. S. (1987). 
Rediscovering the social group: A self-categorization theory. Oxford, U.K.: Basil 
Blackwell. 
Wildschut, T., Insko, C. A., & Pinter, B. (2007). interindividual-intergroup discontinutity as a 
joint function of acting as a group and interacting with a group. European Journal of 
Social Psychology, 37(2), 390-399. 
Yamagishi, T., Jin, N., & Kiyonari, T. (1999). Bounded generalized reciprocity. Ingroup 
boasting and ingroup favoritism. Advances in Group Processes, 16, 161-197. 
Yamagishi, T., & Kiyonari, T. (2000). The group as the container of generalized reciprocity. 
Social Psychology Quarterly, 63(2), 116-132. 
 
 29
  
 
- HAFOS - 
 
Die Hamburger Forschungsberichte zur Sozialpsychologie werden herausgegeben von Prof. Dr. Erich H. Witte 
und können als gedruckte Version über die folgende Adresse bezogen werden: 
 
Prof. Dr. Erich H. Witte 
Universität Hamburg 
Arbeitsbereich Sozialpychologie 
Von-Melle-Park 5 
20146 Hamburg 
E-Mail: witte_e_h@uni-hamburg.de 
 
Die Mehrzahl der Forschungsberichte steht als PDF ( ) – Datei zum Download zur Verfügung unter: 
http://www.uni-hamburg.de/fachbereiche-einrichtungen/fb16/absozpsy/hafos.html 
 
 
HAFOS Nr. 1 
1992 
Witte, E.H.: The extended group situation theory (EGST), social decision schemes, 
models of the structure of communication in small groups, and specific effects 
of minority influences and selfcategorization: An integration.  
HAFOS Nr. 2 
1992 
Witte, E.H., & Scherm, M.: Technikfolgenabschätzung und Gentechnologie – Die 
exemplarische Prüfung eines Experten-berichts auf psychologische Konsistenz 
und Nachvollziehbarkeit. 
HAFOS Nr. 3 
1992 
Witte, E.H.: Dynamic models of social influence in small group research. 
HAFOS Nr. 4 
1993 
Witte, E.H., & Sonn, E.: Trennungs- und Scheidungsberatung aus der Sicht der 
Betroffenen: Eine empirische Erhebung. 
HAFOSNr. 5 
1993 
 
Witte, E.H., Dudek, I., & Hesse, T.: Personale und soziale Identität von ost- und 
westdeutschen Arbeitnehmern und ihre Auswirkung auf die 
Intergruppenbeziehungen. 
HAFOS Nr. 6 
1993 
Hackel, S., Zülske, G., Witte, E.H., & Raum, H.: Ein Vergleichberufsrelevanter 
Eigenschaften von „ost- und westdeutschen“ Arbeitnehmern am Beispiel der 
Mechaniker. 
HAFOS Nr. 7 
1994 
Witte, E.H.: The Social Representation as a consensual system and correlation 
analysis. 
HAFOS Nr. 8 
1994 
Doll, J., Mentz, M., & Witte, E.H.: Einstellungen zur Liebe und Partnerschaft: vier 
Bindungsstile. 
HAFOS Nr. 9 
1994 
Witte, E.H.: A statistical inference strategy (FOSTIS): A non- confounded hybrid theory. 
HAFOS Nr. 10 
1995 
 Witte, E.H., & Doll, J.: Soziale Kognition und empirische Ethikforschung: Zur 
Rechtfertigung von Handlungen. 
HAFOS Nr. 11 
1995 
Witte, E.H.: Zum Stand der Kleingruppenforschung.  
 
HAFOS Nr. 12 
1995 
Witte, E.H., & Wilhelm, M.: Vorstellungen über Erwartungen an eine Vorlesung zur 
Sozialpsychologie. 
HAFOS Nr. 13 
1995 
 
Witte, E.H.: Die Zulassung zum Studium der Psychologie im WS 1994/95 in Hamburg: 
Ergebnisse über die soziodemographische Verteilung der Erstsemester und die 
Diskussion denkbarer Konsequenzen. 
HAFOS Nr. 14 
1995 
Witte, E.H., & Sperling, H.: Wie Liebesbeziehungen den Umgang mit Freunden geregelt 
wünschen: Ein Vergleich zwischen den Geschlechtern. 
HAFOS Nr. 15 
1995 
Witte, E.H.: Soziodemographische Merkmale der DoktorandInnen in Psychologie am 
Hamburger Fachbereich. 
HAFOS Nr. 16 
1996 
Witte, E.H.: Wertewandel in der Bundesrepublik Deutschland (West) zwischen 1973 bis 
1992: Alternative Interpretationen zum Ingelhart-Index. 
HAFOS Nr. 17 
1996 
Witte, E.H., & Lecher, Silke: Systematik von Beurteilungskriterien für die Güte von 
Gruppenleistungen. 
HAFOS Nr. 18 
1997 
Witte, E.H., & Kaufman, J.: The Stepwise Hybrid Statistical InferenceStrategy: FOSTIS. 
HAFOS Nr. 19 
1997 
 
Kliche, T., Adam, S., & Jannink, H.: „Bedroht uns der Islam?“ Die Konstruktion eines 
„postmodernen“ Feindbildes am Beispiel Algerien in zwei exemplarischen 
Diskursanalysen. 
HAFOS Nr. 20 
1998 
Witte, E.H., & Pablocki, Frank von: Unterschiede im Handlungsstil: Lage- und 
Handlungsorientierung in Problemlöse-Dyaden. 
 
HAFOS Nr. 21 
1998 
Witte, E.H., Sack, P.-M., & Kaufman, J.: Synthetic Interaction and focused Activity in 
Sustainment of the Rational Task-Group. 
HAFOS Nr. 22 
1999 
Bleich, C., Witte, E.H., & Durlanik, T.: Soziale Identität und Partnerwahl: 
Partnerpräferenzen von Deutschen und Türken der zweiten Generation 
HAFOS Nr. 23 
1999 
Porschke, C.: Zur Entwicklung unternehmensspezifischer Anforderungsprofile mit der 
Repertory Grid Technik: Ergebnisse einer empirischen Studie. 
HAFOS Nr. 24 
2000 
Witte, E.H., & Putz, Claudia: Routinebesprechungen: Deskription, Intention, Evaluation 
und Differenzierung.  
HAFOS Nr. 25 
2000 
Witte, E.H.: Kundenorientierung: Eine Managementaufgabe mit psychologischem 
Feingefühl 
HAFOS Nr. 26 
2000 
Witte, E.H.: Die Entwicklung einer Gruppenmoderationstheorie für Projektgruppen und 
ihre empirische Überprüfung. 
HAFOS Nr. 27 
2000 
Figen Karadayi: Exposure to a different culture and related autonomousself: A 
comparison of remigrant and nonmigrant turkish lateadolescent groups. 
HAFOS Nr. 28 
2000 
Witte, E.H., & Raphael, Christiane: Alter, Geschlecht und Informationsstand als 
Determinanten der Einstellung zum Euro 
HAFOS Nr. 29 
2001 
Witte, Erich H.: Bindung und romantische Liebe: SozialpsychologischeAspekte der 
Bindungstheorie. 
HAFOS Nr. 30 
2001 
Witte, Erich H.: Theorien zur sozialen Macht. 
HAFOS Nr. 31 
2001 
Witte, Erich H.: Wertewandel, wirtschaftliche Prozesse und Wählerverhalten: 
Sozialpsychologische Gesetzmäßigkeiten zur Erklärung und Bekämpfung von 
Ausländerfeindlichkeit. 
HAFOS Nr. 32 
2001 
Lecher, Silke, & Witte, E. H.: FORMOD und PROMOD: State of the Art der Moderation 
des Gruppenproblemlösens. 
HAFOS Nr. 33 
2001 
Porschke, Christine, & Witte, E. H.: Psychologische Faktoren der Steuergerechtigkeit. 
HAFOS Nr. 34 
2001 
Tettenborn, Annette: Zeitgemäßes Lernen an der Universität: „Neuer Wein in alte 
Schläuche?“ 
HAFOS Nr. 35 
2001 
Witte, Erich H.: Wirtschaftspsychologische Ursachen politischerProzesse: Empirische 
Belege und ein theoretisches Konzept. 
HAFOS Nr. 36 
2001 
Witte, Erich H.: Der Köhler-Effekt: Begriffsbildung, seine empirische Überprüfung und 
ein theoretisches Konzept.  
HAFOS Nr. 37 
2001 
Diverse: Zwischen Couch, Coaching und ‚neuen kleinen Feldern‘ – Perspektiven 
Angewandter Psychologie. Beiträge zum 75jährigen Jubiläum der Gesellschaft 
zur Förderung der Angewandten Psychologie e.V. 
HAFOS Nr. 38 
2001 
Witte, Erich H.: Ethische Grundpositionen und ihre Bedeutung bei der Rechtfertigung 
beruflicher Handlungen.  
HAFOS Nr. 39 
2002 
Witte, Erich H.: The group polarization effect: To be or not to be? 
HAFOS Nr. 40 
2002 
Witte, Erich H.: The Köhler Effect: Definition of terms, empirical observations and 
theoretical concept. 
HAFOS Nr. 41 
2002 
Witte, Erich H.: Das Hamburger Hochschulmodernisierungsgesetz: Eine 
wissenschaftlich-psychologische Betrachtung. 
HAFOS Nr. 42 
2003 
Witte, Erich H.: Classical ethical positions and their relevance in justifying behavior: A 
model of pescriptive attribution. 
HAFOS Nr. 43 
2003 
Witte, Erich H.: Wie verändern Globalisierungsprozesse den Menschen in seinen 
Beziehungen? Eine sozialpsychologische Perspektive. 
HAFOS Nr. 44 
2003 
Witte, Erich H., & Putz, Claudia: Paarbeziehungen als Mikrosysteme: Ableitung und 
empirische Prüfung von theoretischen Annahmen. 
HAFOS Nr. 45 
2003 
Trepte, S., Ranné, N., & Becker, M.: Patterns of New Media Adoption in a World of 
Hybrid Media. 
HAFOS Nr. 46 
2003 
Trepte, S.: Daily as Self-Realization – An Empirical Study on Audience Participation in 
Daily Talk Shows. 
HAFOS Nr. 47 
2003 
Witte, Erich H., & Engelhardt, Gabriele: Gruppen-entscheidungen bei „Hidden Profiles“ 
‚Shared View‘ – Effekt oder kollektiver ‚Primacy‘-Effekt? Empirische 
Ergebnisse und theoretische Anmerkungen. 
HAFOS Nr: 48 
2003 
Witte, Erich H., & Raphael, Christiane: Der EURO, der junge Konsument und die 
wirtschaftliche Entwicklung. 
HAFOS Nr. 49 
2003 
Witte, Erich H., & Scheffer, Julia: Die Steuerreform und der Konsumanreiz: Eine 
wirtschaftlichspsychologische Betrachtung. 
HAFOS Nr. 50 
2004 
Witte, Erich H.: Theorienentwicklung und –konstruktion in der Sozialpsychologie. 
HAFOS Nr. 51 
2004 
Witte, Erich H., & Janetzki, Evelyn: Fragebogenentwicklung zur Lebensgestaltung. 
HAFOS Nr. 52 
2004 
Witte, Erich H., & Engelhardt, Gabriele: Towards a theoretically based Group 
Facilitation Technique for Project Teams 
HAFOS Nr. 53 
2004 
Scheffer, Julia, & Witte, Erich H.: Der Einfluss von makrosozialer wirtschaftlicher 
Bedrohung auf die Leistungsfähigkeit. 
HAFOS Nr. 54 
2004 
Witte, Erich H., & Wolfram, Maren: Erwartungen und Vorstellungen über die Vorlesung 
Psychologie. 
HAFOS Nr. 55 
2005 
Heitkamp, Imke, Borchardt, Heike, & Witte, Erich H.: Zur simulierten Rechtfertigung 
wirtschaftlicher und medizinischer Entscheidungen in Ethikkomissionen: Eine 
empirische Analyse des Einflusses verschiedener Rollen. 
HAFOS Nr. 56 
2005 
Witte, Erich H.: Sozialisationstheorien. 
HAFOS Nr. 57 
2005 
van Quaquebeke, Niels, & Plum, Nina: Outside-In: Eine Perspektivbestimmung zum 
Umgang mit Wissen in der Sozialpsychologie. 
HAFOS Nr. 58 
2005 
Witte, Erich H., & Heitkamp, Imke: Quantitative Rekonstruktionen (Retrognosen) als 
Instrument der Theorienbildung in der Sozialpsychologie. 
HAFOS Nr. 59 
2005 
Witte, Erich H., van Quaquebeke, Niels, & Mölders, Christina: 
Mehrwertsteuererhöhung: Eine wirtschaftspsychologische Analyse ihrer 
Wirkung. 
HAFOS Nr. 60 
2005 
Trepte, Sabine, & Scherer, Helmut: What do they really know? Differentiating Opinion 
Leaders into ‘Dazzlers’ and ‘Experts’.  
HAFOS Nr. 61 
2005 
Witte, Erich H., & Heitkamp, Imke: Empirical research on ethics: The influence of social 
roles on decisions and on their ethical justification. 
HAFOS Nr. 62 
2005 
Witte, Erich H., & Heitkamp, Imke, & Wolfram, Maren: Zur simulierten Rechtfertigung 
wirtschaftlicher und medizinischer Entscheidungen in Ethikkommissionen: Eine 
empirische Analyse des Einflusses von Rollenerwartungen. 
HAFOS Nr. 63 
2005 
Witte, Erich H.: Macht. 
HAFOS Nr. 64 
2005 
Witte, Erich H.: Soziale Beziehungen, Gruppen- und Intergruppenprozesse. 
HAFOS Nr. 65 
2006 
Witte, Erich H.: Gruppenleistungen. Eine Gegenüberstellung von ultimater und 
proximater Beurteilung. 
HAFOS Nr. 66 
2006 
Witte, Erich H.: Interpersonale Kommunikation, Beziehungen und Gruppen-
Kollaboration. 
HAFOS Nr. 67 
2006 
Witte, Erich H.: Group performance: A confrontation of a proximate with an ultimate 
evaluation. 
HAFOS Nr. 68 
2006 
Witte, Erich H.: Das Studierverhalten von DiplompsychologInnen in Hamburg und 
mögliche Hinweise für die Konzeption eines Bachelor/Master-Studiums. 
HAFOS Nr. 69 
2006 
Witte, Erich H., & Mölders, Christina: Einkommensteuergesetz: Begründung der 
vorhandenen Ausnahmetatbestände ethisch bedenklich. 
HAFOS Nr. 70 
2006 
Witte, Erich H., & Halverscheid, Susanne: Justification of War and Terrorism. A 
Comparative Case Study examining Ethical Positions based on Prescriptive 
Attribution Theory. 
HAFOS Nr. 71 
2006 
van Quaquebeke, Niels, Zenker, Sebastian, & Eckloff, Tilman: Who cares? The 
importance of interpersonal respect in employees’ work values and 
organizational practices. 
HAFOS Nr. 72 
2006 
van Quaquebeke, Niels, &  Brodbeck, F. C.: Sind Sie mein Führungstyp? Entwicklung 
und Validierung zweier Instrumente zur Erfassung von Führungskraft-
Kategorisierung auf der Basis von impliziten Führungstheorien. 
HAFOS Nr. 73 
2007 
 
Unger, Dana & Witte, Erich H.: Virtuelle Teams – Geringe Kosten, geringer Nutzen? 
Zur Leistungsverbesserung von Kleingruppen beim Problemlösen durch 
elektronische Moderation. 
HAFOS Nr. 74 
2007 
Hilkenmeier, Frederic, & van Treeck, Joost: Determinanten des Verhaltens: Ver-
haltensprädiktion durch eine Weiterentwicklung der Theory of Planned 
Behavior. 
HAFOS Nr. 75 
2007 
Witte, Erich H., &Feldhusen, Frauke R.: Can PROMOD Prevent the Escalation of 
Commitment? The Effect of a Group Facilitation Technique on an Investment 
Decision 
HAFOS Nr. 76 
2007 
Witte, Erich H., Poser, Bettina, & Strohmeier, Charlotte: Konsensueller Sadomaso-
chismus. Eine empirische Prüfung von Bindungsstil und Sozialisationseinfluss. 
HAFOS Nr. 77 
2007 
Reinecke, Leonard, Trepte, Sabine, & Behr, Katharina-Maria: Why Girls Play. Results 
of a Qualitative Interview Study with Female Video Game Players. 
HAFOS Nr. 78 
2007 
Trepte, Sabine, & Krämer, Nicole: Expanding social identity theory for research in 
media effects: Two international studies and a theoretical model. 
HAFOS Nr. 79 
2007 
Boy, Regina, & Witte, Erich H.: Do Group Discussions Serve an Educational Purpose? 
HAFOS Nr. 80 
2008 
Müller, Saskia, & Koschate, Anne-Christin: Second Life: Neuer Markt oder 
vergänglicher Hype? 
HAFOS Nr. 81 
2008 
Gollan, Tobias, & Witte, Erich H.: A Conceptual Analysis of Justification of Action and 
the Introduction of the Prescriptive Attribution Concept. 
HAFOS Nr. 82 
2008 
Witte, Erich H., Mölders, Christina, & van Quaquebeke, Niels: Wirtschaftspsychologie 
und Einkommensteuergesetz: Als wie gerecht Bürger Ausnahmen bewerten. 
HAFOS Nr. 83 
2008 
Junger, Lisa T., & Witte, Erich H.: Media and the contact hypothesis. An experimental 
study on the impact of parasocial contact. 
